How does Advertising Articulate the Tropes of the Posthuman that Exist in Contemporary Culture? by Campbell, Norah




How does Advertising Articulate the Tropes of the Posthuman 
that Exist in Contemporary Culture? 
Norah Campbell 
Technological University Dublin 
Follow this and additional works at: https://arrow.tudublin.ie/busdoc 
 Part of the Advertising and Promotion Management Commons, Business and Corporate 
Communications Commons, Communication Technology and New Media Commons, E-Commerce 
Commons, International and Area Studies Commons, Marketing Commons, Sales and Merchandising 
Commons, Social Psychology Commons, and the Sociology of Culture Commons 
Recommended Citation 
Campbell, N. (2008) How does Advertising Articulate the Tropes of the Posthuman that Exist in 
Contemporary Culture? Doctoral Thesis. Technological University Dublin. doi:10.21427/D7ZG60 
This Theses, Ph.D is brought to you for free and open 
access by the Business at ARROW@TU Dublin. It has 
been accepted for inclusion in Doctoral by an authorized 
administrator of ARROW@TU Dublin. For more 
information, please contact 
yvonne.desmond@tudublin.ie, arrow.admin@tudublin.ie, 
brian.widdis@tudublin.ie. 
This work is licensed under a Creative Commons 
Attribution-Noncommercial-Share Alike 3.0 License 






















































































































































































































































































































































































































































































































































































